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INntroductions

Kim Jamerson

VP OF MARKETING | SharpSpring

Kim manages SharpSpring's amazing team of creative marketing professionals who are
responsible for driving leads and improving partner engagement. Her communications
career began in TV news and has expanded to include B2B/B2C marketing experience
that ranges from enterprise software and healthcare companies to a public utility and

wildlife organization.

A self-proclaimed word nerd, she loves to write but enjoys adrenaline-inducing activities
even more. Whether it's skydiving, whitewater rafting or spelunking, count her in!

Brian Sooy

PRESIDENT | Aespire

Brian Sooy is the founder of Aespire, an Ohio-based branding and digital agency that is
celebrating 20 years of design leadership. After deciding to branch out beyond graphic
design, Brian became principal designer at AlteredEgoFonts.com, author of the branding
guidebook Raise Your Voice: A Cause Manifesto, board member of Second Harvest Food
Bank of North Central Ohio, and a Ken Smith bassist — the world's got enough guitarists.
Connect with him @briansooy or linked.com/in/briansooy

W #SharpTweet live with us &/ SharpSpring



Poll: What's the status of your
content strategy for 20167



Accomplish your Mission with
Value Packed Messaging

Lead Nurturing with Marketing Automation

NESPIRE.



Start With A Story:
It's A Content Strategy




Because it's important
to you, doesn't mean
it's iImportant to your
audience.

— Seth Godin

NESPIRE.



Start with a Story that Adds Value

« Value for the audience, not for you

« Value that is timeless, not temporary

» A story that your audience thinks is worth sharing
« A story your audience won’t hear anywhere else

« A story that is meaningful to your audience and
becomes part of their story

© 2016 Brian Sooy | @briansooy | Aespire.com



Content Ideas

Always write from your unique perspective, with content
from

« Excerpts from a book you wrote
« Whitepapers you authored

* Repurposed blog content

« Case Studies

* Podcasts

© 2016 Brian Sooy | @briansooy | Aespire.com



The
Content
Source

/\ E S P I R E . © 2016 Brian Sooy | @briansooy | Aespire.com



RAISE YOUR VOICE

back to top

Contact | (440) 809-8970

Expertise v  Capabilities v EREHOWIIREEN About v Insights @&

Free Cause Manifesto Poster

We created the Cause Manifesto to help you
create a culture of communications that
empowers you to connect your mission with your

supporters. It's the essential nonprofit manifesto.

To receive the free poster, join the Movement,
and we will deliver it to you. You'll be added to
our exclusive ChangeMakers list to receive 12
months of insights for purpose-driven design
and communications.

The poster (image shown on left) is a
high-resolution PDF. When printed, it will fit on
letter size or 11x17" paper. Trim it to 11x14" and it
will fit a standard frame.

The Cause Manifesto is from the book Raise Your Voice: A Cause Manifesto.

Why join another email list?
Join the ChangeMaker Movement

First Name *

Last Name

| |

Email *

| |
Company *

| |

Add me to your newsletter for mission-driven:
"] Causes || Companies [ | Both

I'm ready to join the Movement

5061 North Abbe Rd, Suite 2, Sheffield Village, Ohio 44035 | (440)322-5142 | Email Us | ©2015 Aespire® | Press Room | Google+ | Site Map

€ @+
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© 2016 Brian Sooy | @briansooy | Aespire.com




EMBRACE YOUR MISSION. TELL YOUR STORY. SPARK CHANGE. CREATE A MOVEMENT,

RAISE YOUR VOICE

BE STRATEGIC BE FOCUSED BE MEANINGFUL
Create and follow Focus your communication Ensure your values and
a road map that aligns on one cause, one mission, actions align with the
your communications and one purpose; and reasons that motivate your
with the goals of share your purpose followers and stakeholders
your strategic plan. with one voice. to believe in your cause.

Give
BE INSIGHTFUL BE INSPIRING BE ENGAGING

n Embrace data as a means Speak to the mind and As in conversation, listen

S O m et h I n of sharing greater insight appeal to the heart as often as you speak,
g into the outcomes of your with stories of how your in order to hear what

mission and understanding cause inspires you and the community and your
of your cause. your advocates to action. stakeholders expect of you.

Away

BE SOCIAL BE GRATEFUL BE TRUSTWORTHY
Be an ambassador for Remember that your Seek accountability and
your cause, and recognize supporters’ gifts are transparency, acting and
that every interaction is meaningful, and their speaking in a manner
an opportunity to build generosity makes a consistent with your values,
relationships. difference. character, and culture.

BE POSITIVE BE POWERFUL BE COURAGEOUS
Choose your words well, y S Dream big dreams,
for they will motivate is meaningful, ar and have the courage
people to follow, donate, act in the > to change and adapt
advocate, and that it | ) in order to make

believe in your cause. chang your vision a reality.

DESIGN WITH PURPOSE | COMMUNICATE WITH CLARITY

L2015 AESPIRE.COM | CAUSEMANIFESTO.COM AESPIRE.

© 2016 Brian Sooy | @briansooy | Aespire.com




® o Mozilla Firefox:

£,  https://aespire.marketingautomation.services/emall/edit/2169 Q Y b

The Cause Manifesto, delivered!

J
D O n t a S k Dear {$firstname},
. Thank you for your interest in the Cause Manifesto, and for requesting a copy of the
your audience

I've attached it for your convenience.

to download: RAISE YOUR VOICE

If you find the resolutions of The Cause Manifesto
meaningful, please share a photo of the poster on
Twitter (handsomely framed in your office of course),
and tag it with @aespire or #causemanifesto.

C O n te nt W | t h We'll give you a shout-out and retweet it!

. The principles of The Cause Manifesto are from the
Va I u e | S book Raise Your Voice: A Cause Manifesto.
You can order the book in softcover or for Kindle

delivered today on Amazon. beoruneations

You can read about why we wrote it on our blog, Aspirations.

a S a n Thanks for your support! Now you can get back to sparking change and building your
movement.

atta Ch m e n t . Sincerely,

Brian Sooy
Aespire

Follow @aespire or follow Brian at @briansooy

Connect With Us

000

© 2016 Brian Sooy | @briansooy | Aespire.com




Understand your audience and
their interests

« What do you expect from them??
« What do they expect from you?

* Invite your participants to interact—use the
eads you receive to ask questions, get to
Know the reader

© 2016 Brian Sooy | @briansooy | Aespire.com



Write for Your Audience

« “Everybody” is not your audience

* The wider you spread your net, the less
focused your content will be

* Write with one person in mind
« Maintain a consistent tone of voice

* The best writing forces the reader to agree or
disagree with your point of view

© 2016 Brian Sooy | @briansooy | Aespire.com



Define Your Audience Experience

 Tell them how often you will send

 Manage expectations — Tell them what to
expect, even topics

» Make your capture form simple — no need
to capture everything

* Include a “How Did You Hear About Us?”
option to track your campaigns

© 2016 Brian Sooy | @briansooy | Aespire.com



Contact | (440) 809-8970

Expertise v [NEELEIDINSCEIREEN Resources v  About v Insights @&

Join the ChangeMakers Movement ADE0N0RE
<
Join a movement to bring clarity to your design communications. i Why join another email list?
g : Join the ChangeMaker Movement
Join other values-driven leaders and change makers who have made a g f
commitment to The Cause Manifesto: twelve resolutions that empower
mission-driven organizations to create a culture of communications. &) ‘F"s‘ Name * ’ 4
The Changemaker Movement is a free, members-only resource for S> = ]
. . . . . . Last Name
leaders who desire to align their communications through strategy, design, and ‘ ’ &
purpose.
Email *
We created the Cause Manifesto to help you create a culture of ‘ ’ +
a4
communication that empowers you to connect your mission with your o
supporters. ‘ ’
Join today and you'll receive the free poster Cause Manifesto poster, Add me to your newsletter for mission-driven:
] Causes || Companies (| Both

emailed to you with our thanks.

¢ For 12 months, you'll receive insights and encouragement for to help you I'm ready to join the Movement

transform your culture, bring clarity to your communications, and lead by design.
e You'll receive new insights and resources from the book Raise Your Voice: A Cause
Manifesto.
e We'll notify you first of new resources that we create to help your mission-driven
organization create intentional design and meaningful communications that are
true to your voice.

© 2016 Brian Sooy | @briansooy | Aespire.com




Listen to Your Audience’s Feedback

How often does your audience appreciate
receiving?

* Audience Feedback — 1x per month good
 Tone of Voice: Personal and authentic

« Approach: One-to-one (Less marketing;
more relationship building)

© 2016 Brian Sooy | @briansooy | Aespire.com




To engage your audience, do less marketing, and
more relationship building.

Experience + Engagement
ATTRACT INFORM + INSPIRE ENGAGE

VALUES ALIGNMENT TO ENGAGEMENT

No more mass marketing. Focus on one-to-one nurturing.

© 2016 Brian Sooy | @briansooy | Aespire.com



It seems to me, though,
that the people who get
things done, who lead,
who grow and who make

an impact... those people
have goals.

—Seth Godin

/\ E S P | R E © 2016 Brian Sooy | @briansooy | Aespire.com



Define your Goals

My goals evolved over  Audience’s needs are

time: constant
* Raise awareness of book + Knowledge that helps
+ Spread ideas from the them advance their
Cause Manifesto mission and do their jobs
better

 Build and nurture a
relationship list * Be reminded of what'’s

important in their
relationship building

© 2016 Brian Sooy | @briansooy | Aespire.com



Delivering Value: The Experience

« Landing Page (“Free” — a word that converts)

« The Workflow

« 18 personalized outbound emails, sent over 12 months

 Interspersed with links to content to draw visitor back to
site

« “Evergreen” content that doesn’t require updating, just
refinement.

© 2016 Brian Sooy | @briansooy | Aespire.com



RAISE YOUR VOICE

back to top

Contact | (440) 809-8970

Expertise v  Capabilities v EREHOWIIREEN About v Insights @&

Free Cause Manifesto Poster

We created the Cause Manifesto to help you
create a culture of communications that
empowers you to connect your mission with your

supporters. It's the essential nonprofit manifesto.

To receive the free poster, join the Movement,
and we will deliver it to you. You'll be added to
our exclusive ChangeMakers list to receive 12
months of insights for purpose-driven design
and communications.

The poster (image shown on left) is a
high-resolution PDF. When printed, it will fit on
letter size or 11x17" paper. Trim it to 11x14" and it
will fit a standard frame.

The Cause Manifesto is from the book Raise Your Voice: A Cause Manifesto.

Why join another email list?
Join the ChangeMaker Movement

First Name *

Last Name

| |

Email *

| |
Company *

| |

Add me to your newsletter for mission-driven:
"] Causes || Companies [ | Both

I'm ready to join the Movement

5061 North Abbe Rd, Suite 2, Sheffield Village, Ohio 44035 | (440)322-5142 | Email Us | ©2015 Aespire® | Press Room | Google+ | Site Map
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The Workflow & Timing

« just after start send a notification to Brian
Sooy via email.

. 1 minute after start send the email "Your
Cause Manifesto Poster is attached!".

« 5 days after start send the email "Welcome to
Changemakers Movement".

. 2 weeks after start send the email
"14 Day RYV Poster".

3 weeks after start send the email
"21 day Book Sample Chapter".
« 4 weeks after start send the email
"Raise Your Voice Slidecast (4 weeks)".
1 month 1 week 5 days after start send the
email "Be Strategic".
« 2 months 3 days after start send the email "Be
Focused".
« 3 months after start send the email
"Be Meaningful".
* 4 months after start send the email
"Be Insightful".

5 months after start send the email

"Be Inspiring".

5 months 2 weeks 6 days after start send
the email "Free to listen: Raise Your Voice
Executive Summary". Repeatable

6 months after start send the email

"Be Engaging".

7 months after start send the email

"Be Social".

8 months after start send the email
"Be Grateful".

9 months after start send the email
"Be Trustworthy".

10 months after start send the email
"Be Positive".

11 months after start send the email
"Be Powerful".

12 months after start send the email
"Be Courageous".

© 2016 Brian Sooy | @briansooy | Aespire.com




ece - - - __ Moxilla Firefox

&,  https://aespire.marketingautomation.services/emall/edit/2169 C) v, ¥~

The Cause Manifesto, delivered!

Dear {$firstname},

Thank you for your interest in the Cause Manifesto, and for requesting a copy of the
poster.

I've attached it for your convenience.

RAISE YOUR VOICE

If you find the resolutions of The Cause Manifesto
meaningful, please share a photo of the poster on
Twitter (handsomely framed in your office of course),
and tag it with @aespire or #causemanifesto.

We'll give you a shout-out and retweet it!

The principles of The Cause Manifesto are from the
book Raise Your Voice: A Cause Manifesto.

You can order the book in softcover or for Kindle
today on Amazon.

You can read about why we wrote it on our blog, Aspirations.

Thanks for your support! Now you can get back to sparking change and building your
movement.

Sincerely,

Brian Sooy
Aespire

Follow @aespire or follow Brian at @briansooy

Connect With Us

QOO

© 2016 Brian Sooy | @briansooy | Aespire.com




eoe 8 ‘Welcome to the ChangeMakers Movement from Aespire B N
@ https://zespire.marketingautomation.services/emall/popupPreview/4793 Z v, ¥ (v
Dear {$firstname},

Welcome to the ChangeMakers Movement from Aespire.

You're going to receive 12 months of insights to support your commitment to being a
changemaker, and creating a culture of mission-driven communication through design.

The insights include links to articles, resources, and thought leadership from our growing
library and network of leaders who are making the commitment to mission-driven design
and purpose-driven communications.

{$firstname}, I'm glad you've decided to join us. In case you didn't see it a few days ago,
your complementary Raise Your Voice poster is attached.

The principles of The Cause Manifesto are from Raise Your Voice: A Cause Manifesto. (You
can order the book in softcover or for Kindle today on Amazon.)

Share how you're declaring your commitment to the ChangeMaker Movement—post a
photo of the Raise Your Voice poster {or of you posing with Raise Your Voice) on Twitter
and tag it with @aespire — we'll be sure to see it and share it with our followers!

Embrace Your Mission. Tell Your Story. Spark Change. Build a Movement.
Thank you for joining me.

Sincerely,
Brian Sooy

ps: If you have a need to focus your mission, raise your voice, and spark change, I'd be
happy to discuss how we can help. Contact me at (440) 809-8970, and I'll listen.

The ChangeMaker Movement + Cause Manifesto
Aesoire® | Design with Purpose for Mission-Driven Organizations

© 2016 Brian Sooy | @briansooy | Aespire.com




9 @ ~ Have you started to Raise Your Voice?

£,  https://aespire.marketingautomation.services/email/popupPreview/26553345 7] Q v ¥\

Print the poster, share a photo. #CauseManifesto

Dear {$firstname},

Thank you for requesting the Raise Your Voice
poster from the book, Raise Your Voice: A Cause
Manifesto.

RAISE YOUR VOICE

e

In case you didn't receive the poster, I've attached
it to this email.

How do you plan using it? | would love to see a
photo of the poster in your office, or hear how
you're putting the principles into practice. If you
share it on Twitter and tag it with @aespire or
#causemanifesto, | will give you a shout-out and
retweet it!

I'm grateful that you downloaded the poster. If you have a GoodReads account,
you can download an epub preview of Chapter 8.

I'm curious — How did you hear about Raise Your Voice?

If it inspires you and your organization in any way, I'd love to hear about it. I'm
collecting stories from those who have found value in it, and are aspiring to
incorporate it into their organization culture and communications.

Sincerely,

Brian Sooy
Aespire

Follow @aespire or Brian at @briansooy

PS: You can order the book in softcover or for Kindle today on Amazon. If you
ordered it, would you consider posting a review on Amazon?

© 2016 Brian Sooy | @briansooy | Aespire.com




e0e A Free Gift from Brian Sooy & Aespire
@ https://aespire.marketingautomation.services/emall/popupPreview/3649 & Q v, 3|y
Dear {$firstname},

A few weeks ago, you downloaded the Cause Manifesto poster from the book Raise Your
Voice: A Cause Manifesto. Thank you!

I've attached a free gift for you, an excerpt from the book: Part Two, Chapter 8: Be
Grateful.

If you've already purchased the book, thank you! Have you visited the resource page with
sharing links and images that you can download or pin?

If The Cause Manifesto inspires you and your organization in any way, I'd love to hear
about it. I'm collecting stories from those who have found value in it, and are aspiring to
incorporate it into their organization culture and communications.

Share your stories via email, or on Twitter: @briansooy
Sincerely,

Brian Sooy
Aespire

Follow @aespire or follow Brian at @briansooy

PS: You can order the book in softcover or for Kindle today on Amazon. If you ordered
it, would you consider posting a review on Amazon?

© 2016 Brian Sooy | @briansooy | Aespire.com




, J;' , ~__ Special Invitation Slidecast: 12 Resolutions for Better Communications B
[ https://aespire.marketingautomation.services/email/popupPreview/5628 ) Q v oW
Dear {$firstname}

This is a special invitation to watch the first in the video series from the seminar “12
plutions Better Communications" for mission-driven organizations.

If you haven't had the opportunity to attend one of the
popular live seminars, the slidecast is a brief overview of the
e et principles that help organizations communicate their
s pUrpose, character, and culture.

12 Resolutions
for Better

The themes are complementary to the principles of the Cause Manifesto; you'll gain
insight into how mission driven design can positively impact communications and
relationships.

| shared these principles with representatives of many of the state associations of
nonprofits, by invitation of the National Council of Nonprofits.

Attached are the notes from the slidecast. Print them out, and follow along.

Thank you for being a member of the ChangeMakers Movement!

Sincerely,
Brian Sooy (connect with me: @briansooy)

Tne ChangeMakers Revolution + Cause Manifesto
Aespire® | Mission-Driven Design for Purpose-Driven Communications

© 2016 Brian Sooy | @briansooy | Aespire.com




_. '_' _. Be Focused: A Culture of Communication
£, https://aespire.marketingautomation.services/email/popupPreview/6908 ) Q v, ¥l
Dear {Sfirstname}

Can you articulate your organization's purpose (its cause and the reason that it exists);
what it does (its mission); and why it matters (what difference it makes)?

E F C S E If not, you're not alone. We live in a world where we find it
D U U ) )| easy to change our focus and message to adapt to the
eeesepsee - Circumstances and opportunities around us. Doing so
SHARE YOUR creates confusion in the mind of our audience and

@IN E IP U H IP SE followers; it is imperative that we remain focused.

Wit

The mission-driven organization creates a culture of
N E \/D C E purpose-driven communication when it focuses
communications on one cause and one purpose, and

shares it with one voice.

If you are true to your goal of lasting impact, then you must take a long-term view to your
design and communication planning. Take no shortcuts, make no compromise.

team, board members, volunteers, advocates and ambassadors need to be able to
N your purpose, and be able to share why your cause is part of their story.

Stay focused. Make it easy for your audience to connect with your organization.

Keep being a changemaker. Don't forget to share your thoughts with me on Twitter or
Linkedin.

Brian Sooy

Tne ChangeMakers Revolution + Insights from Raise Your Woice: A Cause Manifesto
Aesore | Mission-Driven Design for Purpose-Driven Crganzatons

© 2016 Brian Sooy | @briansooy | Aespire.com




0 e Be Inspiring: A Culture of Communication

£, https://aespire.marketingautomation.services/emall/popupPreview/8464 ¥ iy 2|

Dear {$firstname}

The mission-driven organization creates a purpose-driven culture of communication when
it shares stories that speak to the mind and appeal to the heart.

D Words are powerful elements of alignment: key themes
E | lN SPI H N G and messaging must be carefully selected and crafted to
create a memorable perception of your organization and

SPEAK N cause it represents.
mj [HN "J the it represent

The words and phrases that are chosen (such as the
SSN B  positioning statement, the tag line and words that

APPE AL represent the values, character, and attributes of the
cause) are the phrases that you want your followers and
TO THE advocates to share and to use in conversation about the

CALUVANATLC cause.

Words — combined with powerful typography and memorable imagery — evoke meaning,
motivate people to action, and become a catalyst that leads to changed thinking in the
minds (and hearts) of those you're seeking to engage.

4 mo nth S e Inspiring. Choosg your words well and they will motivate people to follow, donate to,
advocate for, and believe in your cause.

Have you started a movement yet? Tell me how you're doing it on Facebook, Twitter or

Linkedin. Read the full article, What Inspires Me: The Power of Words, on Aespire.com

Sincerely,
Brian Sooy

Tne ChangeMakers Revolution + Insights from Raise Your Woice: A Cause Manifesto
Assore | Mission-Driven Design for Purpose-Driven Crganzatons

© 2016 Brian Sooy | @briansooy | Aespire.com




eoe Free to listen: Raise Your Voice Executive Summary

£,  https:/aespire.marketingautomation.services/emall/popupPreview/19781 7} Q v, v

ESPIRE

Dear {Sfirstname},
Are you busy? Of course you are!

Not everybody has time to read. That's why | recorded an executive summary of Raise Your Voice:
A Cause Manifesto for busy professionals like you.

If you haven't had time to read the book, you're welcome to listen to the summary:

* Aespire.com
* Soundcloud.com
e Subscribe to the podcast

If you would like to actually buy the book, you would make my day. It's available

exclusively from Amazon in softcover and Kindle format. If you're interested in

bulk purchases, contact me and we'll make arrangements. RAISE
YOUR
VOICE

This book will change the way you think about branding your cause and finding
your purpose. (Tweet this)

e

least that's what the reviewers are saying! Your reviews keep Raise Your Voice -
op-rated book on Amazon. Thank you!

rt with purpose. When you lead with design, clarity follows. Purpose-driven
communication is the result.

Sincerely,
Brian Sooy

ps: Thanks for your support of Aespire and The Cause Manifesto. There are many more free
resources available for download and to listen to. If you're interested having me speak at your
event, email me.

Aespire | aespire.com | follow @brianscoy or @aespire | (440) 809-8970
Book | Resources | Video | Audio

© 2016 Brian Sooy | @briansooy | Aespire.com




ece Be Courageous: A Culture of Communication
[ https://aespire.marketingautomation.services/email/popupPreview/8486 7] C] v, ¥ |~v
Dear {Sfirstname}

Perhaps you're thinking: "How is courage relevant to mission-driven design and raising
your voice above the noise?”

M You do want to change the world, don't you? Make a
CQU RABE US difference? Have impact? Then you need to share that with

TAKE LD STEPS the world. Boldly. Courageously. Confidently.

LI - e Bh You need to have an oversized belief in your purpose. You

need to believe that what you are on a mission to do is the
most important thing in the world.

=WV NS RR &S Do you understand that your work is not about you or your
S @ organization? It's about the success of your stakeholders —

their stories and their impact on education, entrepreneurship, economic development,

health and wellness, sustainability, philanthropy, the arts, and other social purposes.

It takes courage to admit: "It's not about us; it's about the cause and those we serve.”

It's not a matter of how to communicate courage, but a matter of communicating with
courage.

What will it take for you to be courageous?

Sincerely,
Brian Sooy

Join me on Facebook, Twitter or LinkedIn! You're free to share the images you see in
these emails, you can download them from aespire.com.

The ChangeMakers Revolution + Insights from Raise Your Voice: A Cause Manifesto

Aesoire | Mission-Driven Design for Purpose-Driven Organizations
RAISE
YOUR
YOICE

~

© 2016 Brian Sooy | @briansooy | Aespire.com




Make your Story Sustainable

« Create outbound email designed to look personal, not
branded

« Plan for your next year of value-added content

« Think about what will happen during and at the end of
2016

e Succession planning for your list members—transition to
new list or newsletter

* Value content supplements timely content;
it doesn’t replace

© 2016 Brian Sooy | @briansooy | Aespire.com



When Audience Defines Content

« Sometimes the audience surprises you

* Primary audience: Communicators—
Nonprofit leaders, executive directors, and
communication pros

« Secondary audience: Culture Care Stewards

 HR professionals, corporate marketing professionals,
organizational development executives

© 2016 Brian Sooy | @briansooy | Aespire.com



Experience it yourself: Join the list

» bit.ly/RYVChangeMakers

Contact | (440) 809-8970

AESPIRE. Expertise v  Capabilities v [EREHOVI(EVEE About v Insights @&

Free Cause Manifesto Poster Why join another email list?
. Join the ChangeMaker Movement
We created the Cause Manifesto to help you

f
RAISE YOUR VOICE | (reatea culture of communications that L 4

empowers you to connect your mission with your Firet Noms®
supporters. It's the essential nonprofit manifesto. ‘ ' =
Last Name
To receive the free poster, join the Movement, ‘ I =
and we will deliver it to you. You'll be added to - ™M
mail *
our exclusive ChangeMakers list to receive 12 ]
months of insights for purpose-driven design +
Company *
2

and communications. ‘ l

The poster (image shown on left) isa Add me to your newsletter for mission-driven:
high-resolution PDF. When printed, it will fit on [ Causes (| Companies [ Both
il bl w | letter size or 11x17" paper. Trim it to 11x14" and it

"™ | will fit a standard frame. ey pRnineMc e

The Cause Manifesto is from the book Raise Your Voice: A Cause Manifesto.

back to top
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Questions?



- Continue The Conversation

With SharpSpring:
Questions?
Email sharpspring@sharpspring.com

Want to see more?
Request a demo on www.sharpspring.com

SharpSpring
Partners:

Got a great success story?

Email ideas to kim@sharpspring.com

W #SharpTweet live with us

With Brian:

Brian Sooy
President | Aespire

Phone: (440) 809-8970
Email: brian@aespire.com

Web: www.aespire.com

Twitter: @briansooy

Kim Jamerson
VP of Marketing
SharpSpring

Email: kim@sharpspring.com

Web: www.sharpspring.com

Twitter: @kimjamerson

&/ SharpSpring



A SharpSpring



