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- Greetings

Who's In The Audience Why Are We Here?
* SharpSpring Partner Agencies » Learning from Peers
- Agencies Considering SharpSpring — Share marketing best practices

. . — Provide real-world success stories
* In-House Marketing Professionals

P #SharpTweet live with us &/ SharpSpring



- Housekeeping

« Questions? Upcoming Webinar
«  Phone lines are muted Sendible
e Submit via: September 215t 2016

11 am. -11:30 p.m. EDT

Chat B
at box 8 am. - 8:30 am. PDT
Twitter: #SharpTweet or @SharpSpring 4 p.m. - 430 p.m. BST

« WebinarRecording &
Slides

_ ' Bryan Tobin
«  Emailed after webinar

Usability Manager
SharpSpring

« Webinar Survey

*  We need your feedback

Future Partner Presenters:
Email Nicole Levy at nicole@sharpspring.com

y #SharpTweet live with us &/ SharpSpring



INntroductions

Bryan Tobin

Training and Usability Manager| SharpSpring

As Usability Manager, Bryanis responsible for creating content to help users get the most
out of SharpSpring. This includes maintaining the support forum and creating instructional
“how to"videos. Working in collaboration with Marketing, Support, and Development, Bryan

helps create an exemplary experience for every user.

John Rau

Founder| Accel Web Marketing

Coming from a sales background, Keith knows what it takes to get someone to say yes - a
skill that translates wellinto the marketing realm. Keith helps Accel's customers run
campaigns on Google, Facebook and LinkedInand using SharpSpring to tie them all

together.

Keith McGibbon

Campaign Guru| Accel Web Marketing
With over 10 years of marketing experience, John helps Accel's clients leverage tools like
SharpSpring toincrease sales without needing to increase their staff. A numbers-driven

person,John believes strongly in properly tracking and measuring ROl of each marketing
effort.

yJ #SharpTweet live with us &/ SharpSpring



dLC

Web Marketing

www.AccelWeb.ca



Web Marketing

www.AccelWeb.ca



The key to success at anything, really

1. Try a bunch of stuff

2. Try some other stuff

3. See what works best and double down on that

4. Repeat steps 1-3 over and over



FINSYNC

Like Quickbooks, but more features
and a fraction of the price

www.finsync.com



FINSYNC menu= [EETIE senmn

FINSYNC is a fully integrated financial management platform
that will help you run your business better

How would you like to get started?

A complete solution for small to mid size businesses

BillPay | Invoicing | Payroll | Projects | Banking | Accounting | Everything | Springboard

Pricing | Company | Accountants | Banks | Contact



Before After

Small Marketing Team with ~ * Small Marketing Team,

imited resources augmented by Accel's
resources

Spending money on

AdWords but not « Several targeted ad

converting campaigns running and
clear visibility into
performance/ROI

Unclear which campaigns

were driving leads and | |
which weren'’t  Emalls, Forms, Website

Content, CRM, Nurturing
and alerts all managead

. 'ff . . .
Using two different systems inside SharpSpring

with inconsistent data sets



Results

% 9

£238% $58% $128%

Web Signups Cost Per Acquisition Traffic to Site
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How did we do it?

. Tried a bunch of stuff

. Tried some other stuff

. Saw what worked best and doubled down on

that

. Repeated steps 1-3 over and over



Learn about FINSYNC

Start free trial

Become a paying subscriber



1. Attract

A 6 Q

Email Adwords Facebook Ads Organic Traffic

R Traffic to website S Birbsoies



|e quickbooks n

All Shopping Videos Apps News More » Search tools

About 19.900,000 results (0.30 seconds)

wn

IN FINSYNC ifr Like Page
DU Sponsored - ¢

QuickBooks™ Official Site - New QuickBooks 2016 Download
X www.quickbooks.com/Official-Site v This app is changing how small businesses operate.
4.8 k%% rating for quickbooks.com
Now Only $199.95! Was $299.95
Money-Back Guarantee - Established for 30+ Years - Offers Payroll & Payments Make Better, More Profitable
Plans: Simple Start, Essentials, Plus, QuickBooks Pro 2016. Business Decisions

50% Off Online Version QuickBooks™ Pro

QuickBooks™ Online Are You A New Business? I

The QuickBooks Substitute - FINSYNC - The Smart Alternative.
Y] FINSYNC.com
Free Trial For SMBs - Try It Today!

Small Business Owner?
In 2016 save time and make your business more profitable with a clear

Accounting Software for Small Business - Intuit QuickBooks Urdonsanding ot YO femnces.
quickbooks. intuit.com/ v QuickBooks - WWW.FINSYNC.COM Learn More
Run your whole business better with QuickBooks. It is the #1 rated small business accounting
software. Sign up for a FREE trial today 1 Like
QuickBooks Online QuickBooks Products e Uke W Comment 4 Share
Try QuickBooks Online Free. Use Compare QuickBooks Products for
your iPad, mobile phone or Desktop. Online and Mobile, as
QuickBooks Pro QuickBooks Online Pricing
QuickBooks Pro makes it easy to Buy QuickBooks - or try a free 30 day
create invoices and track trial - with or without payroll

GOOGLE / FACEBOOK ADS



2. Convert
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Continuously updating customer profile based on
interactions with emails and the website (such as
features of FINSYNC they are interested in).

& @
@ (=)o
w @@= \‘ ¢ 1 -
Remarketing based Personalized website Targeted drip
on interests content/offers email campaigns

Free trial signup




@NNJ U.S. | World | Politics | Money | Opinion | Health | Entertainment | Style | Travel | Sports | Video Live TV l US.Edition+ O

McDonald's big comeback hits trouble

News and buzz For sale
eHarmony CEO stepping down

Kids stripped, assaulted, tear-gassed 2h

Durant closes OKC restaurant

Federer out for rest of season

FINSYNC

Already saving you time.

FREE TRIAL

Advertisement

Michael Jordan: | can't stay silent 44 m

Woman mauled to death by tiger

Will NFL star relapse again?

Biggest flying water bomber

Plane flies around world on zero fuel

MLBer tells why he cut up uniforms

Is this driver Killing NASCAR?

AL CONVENTION

Celebs team up to slam politicians What are the world's best airlines? (» oW %‘ﬁh“{é“ﬁbf
Zoo bows to public pressure JetBlue eyes flights to Europe Akmrienont
Russia and the U.S. election You should see this CNNMoney >

2

18,451.52 / -0.22%

Nasdaq 5,108.92 [ 11.29
Why Marissa Mayer couldn't

save Yahoo stay coglin deadly heat S&P 2.167.44 l 104

E/

REMARKE

Get Quote



FINSYNCFeatures

ik Accounting

Automate Data Entry & Reconciliation So You Can Focus On
Closing More Deals
Make 20186 the year your real estate agency takes off.

With automation and best in class financial tools, FINSYNG
can spend more time with your clients and focus of

=

just after start send the email "[Feat] Accounting - Real Estate".

Start off right with a risk-free trial of Fl
2.  6days after start send the email "[Feat] Banking - Real Estate".

3. 1week 5 days after start send the email "[Feat] Bill Pay - Real Estate”.

Can non- How secure is 4. 2weeks 4 days after start send the email "[Feat] Real Time Analytics - Real Estate".
accountants use the FINSYNC
FINSYNC? platform? 5. 3weeks 3 days after start send the email "[Feat] Free Trial Offer - Real Estate ".

6. 1month after start send the email "[Feat] Lockbox - Real Estate”.

‘ = ‘ 7. 1month 6 days after start send the email "[Feat] Payroll - Real Estate".
K2 -

sents real FINSYNC uses the same | 7= 1 month 2 weeks 4 days after start send the email "[Feat] Free Trial Offer 2 - Real Estate".

"~ PERSONALIZED EMAIL DRIPS

8. 1month 1 week 5 days after start send the email "[Feat] Projects - Real Estate".

FINSYNC pre




FINSYNC Help me with... menu= RN sionin

Pay your team with ease
and guaranteed accuracy

Manage timesheets, payroll s
and taxes online

Current Pay Run
Pay all employees, contractors, contributions and

taxes electronically (ACH) with just a few clicks.

$57,74456 > $4960.84 > $0.00 >  $62.705.40 [ o |

« Payroll taxes are calculated automatically and
guaranteed to be accurate.

v Payments processed through FINSYNC g ot o IRy R0 -

automatically update your accounting records, —— e .
making it easy to project cash flow and labor
cost.




3. Close
"&/~ SharpSpring

Encourage users to set up FINSYNC for their
business and drive engagement with the platform.

'

QuickStart drip
email campaign

Sync

Engagement
remarketing ads

Sales Team

During and after trial period,
engage with trial users and
close the deal

Close



Steve McDonald
Alpha Training & Consulting

Added 10 days ago

Qverview Lifeofthelead 20

Timeline

@0 E 4@ @ B3 @ 4

Memberships 20

O==O=O===
7/15 7/17

& Form Completed
Steve McDonald filled out the form Sign Up - Plan Select

View Form Data

O—=4

7/19

Lead Score Story for Steve McDonald

313

Total

v City Provided

v State Provided

v Phone Provided

v Company Name Provided

+ First and/or Last Name Provided
v Email Provided

v Website Provided

v Forms Completed

v Email Clicks

v Media Views

316

Score without Decay

10

2 9 8

LEAD SCORE & LIFE OF LEAD




Steve Mcdonald

« Back To Lead « Back To Lead

Lists

Atlanta
Board of
Realtors

¥ Address Information

Address
Denver, CO
Created By  Stephen Clark, 7/15/2016 4:09 PM Last Modified By  Stephen Clark, 7/26/2016 2:51 PM
Useful Links
Gooale Maps
| Edit | Delete| | Convert| | Clone | |Find Duplicates| |MallChimp Subscriptions|
Open Activities |New Task | New Event New Meeting Request | Open Activities Help 2
No records to display
Activity History 'Log a Call| | Mail Merge | | Send an Email | | View Al Activity History Help (2
Action Subject Task Due Date Assigned To Last Modified Date/Time

7/23/2016  Stephen Clark 7/23/2016 3:27 PM

7/21/2016  Stephen Clark 7/21/2016 12:24 PM
7/21/2016  Stephen Clark 7/21/2016 11:48 AM
7/21/2016  Stephen Clark 7/20/2016 10:52 PM

Edit | Del Email: RE: Invoicing
Edit | Del User visited page - finsync.com/compan

Edit | Del User visited page.- finsync.com

N N X

Edit | Del User visited page.- finsync.com/pricin

SALESFORCE SYNC




Lessons Learned



1. Identify a universal pain point




2. Segment your audiences and
personalize your communications
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3. Understand your (or your
clients’) capabilities and capacity




4. Call a spade a spade




SharpSpring Wordpress Plugin
Www.accelweb.ca/ssplugin

&/ X S harpS prl ng WWW.sSharpspring.com

FIND ' I‘\- www.finsync.com
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Questions?



- Continue The Conversation

With John:
With SharpSpring: == JohnRau

Founder - Accel Web Marketing
Phone: 888 673 8485 x2

Email: john@accelweb.ca

* Questions?

» sharpspring@sharpspring.com

Web: www.accelweb.ca

Want to see more?

Request a demo on
www.sharpspring.com

Keith McGibbon

Campaign Guru - Accel Web Marketing
Phone: (613) 296-5796

Email: keith@accelweb.ca

SharpSpring Partners:

Web: www.accelweb.ca

Got a great success story?

With Bryan:

Email ideas to nicole@sharpspring.com

Bryan Tobin
Usablility Manager - SharpSpring
Email: bryan@sharpspring.com

Web: www.sharpspring.com

P #SharpTweet live with us &/ SharpSpring
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