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Questions?

A recording of the presentation will be emailed 
after the webinar.

• Phone lines are muted

• Feel free to submit any questions via the chat box

• We will save time for Q&A at the end



What We’ll Cover Today:
1) Why phone calls matter in the age of digital marketing.

2) Unique insights and benefits of call tracking, and the data it 
provides to marketers.

3) How marketers are driving real results and improving ROI with 
advanced call analytics.

4) Q&A



In today’s digital 
marketing landscape, why 

do phone calls matter?
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Inbound phone 
calls convert to 
revenue 10-15x
more than web 
leads.



Connect the online and the offline journey.
Your clients are already receiving thousands of 
phone calls generated by a variety of platforms.



Call Volume Lead Quality Marketing ROI

Digital marketers can use call tracking and 
analytics to drive results in 3 key areas:



1. Call Volume – Detailed Call Attribution

84% of marketers 
agree attribution is 
either critical or 
very important to 
their marketing 
success.



Understand what’s driving calls 
and how to get more. 

• Keyword attribution – increase your keyword bids for 
those that drive phone call conversions. 

• Campaign attribution – use click-to-call buttons and 
phone numbers on high performing campaigns.

• Landing page attribution – A/B test landing pages to 
optimize for calls.



Source Tracking



Session Tracking



Keyword Attribution



Campaign Attribution



Landing Page Attribution



2. Lead Quality – Drive Calls that Close

Increasing call volume 
is only good if you can 
ensure you’re sending 

high-quality leads.



Conversation Intelligence
Use call recordings to optimize marketing 
based on the results of your phone calls.



Conversation Intelligence: CallScore

Automatically analyze the 
content of a call to 
determine if it is a lead or not 
in real time using:
• Machine learning
• Lead scoring algorithms
• Call metadata



Conversation Intelligence: CallScore

Knowing where your 
highest quality leads 
are coming from saves 
you time and helps 
optimize your 
marketing efforts.



Improve Ad Targeting with Caller Insights

Call analytics helps you 
gain insights into caller 
demographics and 
behavioral trends to 
improve ad targeting and 
quality filtering.

• Call duration
• Mobile vs. Desktop
• Time of day/Day of week
• Caller location
• First time callers vs. 

repeat callers



Improve Ad Targeting with Caller Insights



3. Boosting Marketing ROI

Integrating call analytics 
with search tools, CRM, 
marketing automation, 
and other solutions will 
attribute revenue to 
phone calls.



Close the Attribution Gap with CallRail

It’s important to see not only 
where phone call leads are 
coming from – but which 
phone call leads close. 
Understand the true value 
your marketing is driving.

• Google Analytics
• Google AdWords
• Springbot
• Bid management
• Chat notification tools



SocialON
With call analytics, 
SocialON clients that were 
receiving $15 – $20k in 
sales are now seeing $60 to 
$70k in sales – that’s a 
growth of 250%. 250%



Questions? 



Thank you!


