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Why Are We Here?

• Hear Phobos & Actor’s top 6 digital marketing trends 
for the new year 

• Discuss new strategies 

• Learn from agency peers 

Greetings

Who’s In The Audience

• SharpSpring Partner Agencies

• Agencies Considering SharpSpring

• In-House Marketing Professionals
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Questions?
• Phone lines are muted
• Submit via:

• Chat Box
• Twitter: #SharpTweet or 

@SharpSpring 

Webinar Recording & Slides

• Emailed after webinar

Webinar Survey

• We need your feedback

Koertni Adams
Partner Enablement Manager
SharpSpring

Future Partner Presenters:
Email Koertni Adams at 
koertni.adams@sharpspring.com

Housekeeping
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Introductions

Koertni Adams
PARTNER ENABLEMENT MANAGER| SharpSpring 
Koertni came to SharpSpring from a partner agency. She has walked in your shoes pitching and 
using marketing automation. She now develops content, programs, events and other resources 
to help agency partners become even more proficient at growing revenues and serving clients.

Carlo van Tichelen
FOUNDER / AGENCY PRINCIPAL| PHOBOS & ACTOR
Carlo founded Phobos & Actor in 1990 to help clients across the B2B, B2C, and non-profit sectors 
with sales and communication strategies. Carlo believes the shortest way to profitable success is 
through creative communication and innovation. Phobos & Actor utilizes a helicopter perspective 
on strategy, marketing automation, and content creation to help clients grow their businesses.
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Carlo van Tichelen
founder & strategy





Even faster, more digital
and interactive…



Moore’s law is speeding up…



Internet of things…        











H to H 
communication









From ChatBOX to ChatBOT



Forget clicks & likes
it’s all about contact data





the future is about reactions

#
customers

# viewers
OTS or GRP

#
leads

#
visits
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open app scan add to database

CRM database



Safe data 
is Good data



How to work !
in 3 steps

1. BE RELEVANT
spam = not wished for
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How to work !
in 3 steps

2. CLEAN your DATA

1. BE RELEVANT
spam = not wished for
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How to work !
in 3 steps

2. CLEAN your DATA

3. BE CUSTOMER 
CENTERED

1. BE RELEVANT
spam = not wished for
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How to work !
in 3 steps

2. CLEAN your DATA

3. BE CUSTOMER 
CENTERED

1. BE RELEVANT
spam = not wished for

�
4. AUTOMATE THE 

PROCESS
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Marketing Automation
one box fit’s all



Old sales model

10%
relation

40%
able to close the deal

20 %
expertise

30 %
attainable or visiting the 

company
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New sales model

10%
closing

40%
building trust

20 %
presenting

30 %
discovering needs
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1. identify web visitors, 
and connect with them with webforms

sales is about Speed

2. More qualified leads, 
through relevant content.

3. More new customers through effective automatic and 
personal follow-up on the right time!

4. More up-selling and cross-selling through existing 
customers and relations.

5. Understand your ROI. From start to end!



• big enough to support, 
small enough to react…

• best price/quality

• always up to date
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ask for your demo…



The power of Video



more video, with interaction, 
and faster then before…
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more video, with interaction, 
and faster then before…
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and finally imperfect & 
augmented design
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stories that are beyond reality…



1. H to H communicate
2. Focus on contact data
3. Go for quality data, not quantity
4. Make it a process : automate
5. Use the unlimited power of video
6. Dare to be supernatural or real

Marketing that creates trust
and sales that focus on speed…

So stop reinventing, make a process,
and use Marketing Automation

to make it work.
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rendability through creativity

www.phobosenactor.be
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Poll
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Questions?
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With SharpSpring:

Koertni Adams

koertni.adams@sharpspring.com

Continue The Conversation

With Phobos & Actor:

Carlo van Tichelen

carlo@phobosenactor.be




